
CASE STUDY:
MARKETING



OUR SERVICES
We have experience in business consultation, product 
development, and market knowledge in a wide range 
of industries that is necessary in building a foundation 
for a successful launch or campaign. Expertly identifies 
your target audience in order to match your product to 
consumer’s wants and needs. Utilizing this knowledge 
with data analytics to ensure every step and advice is 
what we do.

• Market Analysis
• Product Development
• Signature Product Development
• Product Line & Pricing Insights
• Distribution Channel Insights
• Customer Service Training & Sales Pitch
• Copywriting 
• Consultation

VOGUE



CASE STUDY

CLIENT

OVERVIEW

HONEYBRAINS

A restaurant based on neuroscience and brain health, 
located in New York. Founded by three siblings, the 
restaurant’s focus is on creating mindful food and 
drinks to support a heart-healthy lifestyle. 

• Honeybrains was established in 2016
• For over a year the establishment was losing money 
• Foot traffic has plateaued. 
• Sales for signature product did not meet client’s 

expectations
• Client demonstrated an interest in pushing 

supplement product as well as a new product



Channel Your Inner Busy Bee!
A restaurant based on neuroscience and brain health, located in New York. 

Founded by three siblings, the restaurant’s focus is on creating mindful food and 
drinks to support a heart-healthy lifestyle. 

CHALLENGE
Identifying the cause of loss in sales and 
creating opportunities to increase foot 
traffic while simultaneously educating 
customers about the product. Client wanted 
to push sales for health supplements in a 
packaging that failed to communicate to 
consumers its benefits. Company branding 
had too many mission statements and was 
consequently diluting their brand value. 
Description of product was written in 
scientific language.

SOLUTION
Worked to create and implement a signature 
product centered around complimenting 
the business’ store location. Addressed 
pricing and sales with the simplification of 
a menu design to decrease thinking and 
wait time during a purchase. And increase 
audience engagement and traction by 
focusing on creating an overall memorable 
and trendy restaurant experience. 

IMPACT
Two active social media platforms that 
act as networking devices and a vehicle 
to increase follower engagement. Weosh 
created a symbolic, signature item that 
captured the eye of celebrities and became 
viral (featured on Vogue and Business 
Insider). Increase sales by approximately 
110% while simultaneously increasing 
foot traffic and social media followers by 
1000 in a month. The branding refresh and 
interior refresh contributed to franchising 
the business. Instagram saw a 3000+ 
follower growth in one month with a 225% 
increase in both clients and vendors.


